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DISCOURSE OF NATIONAL CLOTHES
IN KAZAKH AND TURKISH PROVERBS

National clothing is not only the main indicator of the adaptation of each ethnic group to the envi-
ronment, it also provides information about its lifestyle, tastes, ethics, and aesthetics. The clothes used in
the composition of proverbs, as part of culture, reveal in the context the essence of linguistic and figura-
tive thinking, which determines the cultural nature of the nation and forms the mentality of the people.
As a component of proverbs, the names of the national clothing are an example of the interweaving of
cultural images and linguistic images of the world in the context of concepts with their symbolic content
and the discourse that arises on its basis.

This article discusses the discourse of the names of national clothes in the proverbs of the Kazakh
and Turkish ethnic groups, belonging to the Turkic-speaking peoples, in a cultural and contextual con-
text. Based on the interpretation of proverbs, their scope and functions are analyzed. When the names
of the clothing that found in Kazakh proverbs are considered separately it characterizes such clothing as
“borik”, “zhaulyk”, “ton”, “shapan”, “kebenek”, “takiya”, which determine the national character. In the
process of comparing Kazakh and Turkish proverbs, it was found that in proverbs and sayings common
to the two nations, the names of clothes “borik” and “ton”, dating back to Turkic times, were preserved
in the form of a cultural code. However, it is clear that such clothes as “fes”, “kurk”, “aba”, “elbise” and
their names, reflecting the national characteristics of the Turkish people and started to formalize as a cul-
tural code. The emergence of the process of replacing Turkic cultural codes, such as “borik”, “ton”, with
those borrowed from the Arabic language, was marked by two main factors: the process of adaptation to
the environment and the linguistic and cultural integration of neighboring countries.

The disclosure of the discourse associated with the names of clothes in Kazakh and Turkish proverbs
helps to identify the directions, content of linguistic and mental transformation, determines the relevance
of the work.

Key words: names of national clothes, Kazakh proverb, Turkish proverb, discourse, interpretation,
cultural constant.
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Kasak, »oHe TYpik MaKaA-MaTeAAepAeri YATTbIK, KMiM AMCKYPCbI

YATTbIK, KMIM 8p 3THOCTbIH KOplUaFraH opTtara OGeriMaeAyiHiH 6acTbl kepiHici 60AyMeH Kkarap,
eMip CYpy CaATblHaH, TaAFaMblHaH, 3TMKA, 3CTETMKACbIHAH aknapat 6epeai. AA MakaA-MaTEAAEPAIH
KYpPaMblHAQ KOAAAHFAH KMIM MBAEHMET GOAIr TYpPFbICbIHAA YATTbIH MOAEHM TaburaTbliH aiKblHAAM
TYCiM, XaAbIKTbIH MEHTAAMTETIH KAAbINTACTbIPATbIH TIAAIK >XKoHEe 06pasAbIK, OMAay >KYMECiHIH M8HIH
awaabl. MakaAAapAblH KOMMOHEHTI PETIHAE YATTbBIK KMiM aTayAapbl CUMBOAADIK, Ma3MyHbIMEH >KoHe
COHbIH, Heri3iHAe TyblHAAFaH AMCKYPCMEeH KOHLUENTiAep TYPFbICbIHAQ SAEMHIH MaAeHu GerHeci MeH
TiAAIK GerHeAepiHiH TOFbICY YATiCi 6OAbIN TabblAaAbI.

byA Makaaapa Typki TIAAEC XaAblKTapfFa >KaTaTblH Kasak, »X8He TYPiK 3THOCTapblHbIH MakaA-
MOTEAAEPIHAETT YATTBIK KMiM aTayAapbiHblH, AMCKYPCbl MOAEHW-KOHTEKCTIK TYPFblAQ CaAbICTbIPbIAA
KapacTbipblAaAbl.  MakaAAapAblH  MHTeprnpeTaumscbl Heri3iHAe OAapAblH  KOAAQHBIC asCbl MeH
hyHKUMSIAAPbI TaAA@HaAbI. Ka3ak MakaA-MBTeAAEPIHAE KE3AECETIH KMIM aTayAapbl XKeke KapacTblipbiAd
KEeAe, YATTbIK CUMaTbiMbI3Abl AHbIKTAMTbIH «GOPIK», «KAYAbIK», «TOH», «lIaraH», «KeGEHEK», «Takmsi»
CUSIKTbI KMIMAEPAIH 06pasaapbl cunatTaraabl. Kasak, xeHe TYpiK MaKaA-MOTEAAEPIH CaAbICTbIPY
6apbICbIHAQ €Ki XaAblKKa OpTak, MaKaA-MaTEAAEPAE TYPKi 3amaHblHaH 6acTay aafFaH «6epik» >keHe
«TOH» KMIM aTayAapbl MBAEHM KOA TYPIHAE CaKTaAFaHbl aHbIKTaAAbl. AereHMeH TYPiK XaAKbIHbIH
YATTbIK, €PEKLLIEAIKTEPIHEH KOPIHIC GepeTiH «hec», «Kypk», «aba», «IAOUCE» CUAKTbI KUIMAEP KoHe
OAQpAbIH atayAapbl MOAEHW Koa 6GoAbIn KaabinTaca 6actaraHbl Gaikasaabl. «bepik», «TOH» CUSIKTbI
TYPKIAIK MBAEHU KOATapAb! Kipme apab ce3AepiMeH aAMacTbipy YAEPICiHIH OpblH aAybl Herisri eki
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hakTopmeH BEATIABHAI: KOpLLaraH opTara OeNiMAEAY YAEPICI )KoHE KOPLLIIAEC EAAEPAIH TIAAIK, MOAEHM
bIKMAAAACTbIFbI.

Kasak neH Typik MakaA-MoTEAAEpIHAEri KMiM aTtayAapbiMeH OaiAaHbICTbl AMCKYPCTbI aHbIKTay
TIAAIK, AIAAIK TpaHcopMaumsiHbiH GarbiT-6aFAapbIH, Ma3MyHbIH TaHyFa mMypcat 6epin, >KYMbICTbIH
O3eKTIAIrH B6eAriAeina.

TyHiH ce3aep: YATTbIK KMIM aTayAapbl,
MHTepnpeTaums, MOAEHU KOHCTaHTa.
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AMCKYpC HaLMOHAAbHOM OAEXADbI B Ka3aXCKMUX
M TypeLKMX NMOCAOBULLAX

HaunoHaabHas oaexaa 9BASETCS He TOAbKO OCHOBHbIM MOKa3aTeAeM aAanTaumm KaXkAOro aTHoca
K OKpY>Kaiollel CpeAe, OHa TakXe MPeAOCTaBAseT uHdopmaumio 06 ero obpase >KM3HM, BKycax,
3TUKE, ICTETUKE. A OAEXAQ, UCMOAb3yemMast B COCTaBe MOCAOBML, KaK 4acTb KyAbTYpbl, pacKpblBaeT
B KOHTEKCTE CYLIHOCTb $13bIKOBOrO U O6PA3HOr0 MbILLAEHUSI, ONPEAEASIOErO KYABTYPHYIO MPUPOAY
HaumMn M POPMUPYIOLLEro MEHTAaAMTET Hapoaa. B kauecTBe KOMMOHEHTa MOCAOBML, HaUMOHAAbHblE
Ha3BaHMSI OAEXKABI SIBASIOTCS 06Pa3LOM MepenAeTeHusi KyAbTypHbIX 06pPa3soB M $3bIKOBbIX 006pPa3oB
MMpa B KOHTEKCTEe KOHLUENTOB C UX CMMBOAMYECKMM COAEPXKaHMEM W BO3HMKAIOLWLMM Ha ero OCHOBe
AMCKYPCOM.

B AaHHOM cTaTbe paccMaTpUBaETCs AMCKYPC HAMMEHOBAHWIM HAaLUMOHAABHOM OAEXAbBI B MOCAOBMLIAX
Ka3axCKMX U TYPeLKMX STHOCOB, OTHOCSILUMXCS K TIOPKOSI3bIYHbIM HAPOAAM, B KYAbTYPHO-KOHTEKCTHOM
KOHTekcTe. Ha ocHOBe MHTeprpeTaLmm NoCAOBUL, aHAAM3MPYIOTCS MX chepa NMPUMEHEHNS U DYHKLLMN.
Ha3BaHns o0AeXAbl, BCTpevalolmecs B Ka3axCKMX MOCAOBMLIAX, PacCMaTpMBalOTCS OTAEAbHO W
XapakTepmu3yioT Takue o6pasbl OAEXKADI, Kak «GOPUK», «KAYAbIK», «TOH», «llianaH», «<keGeHeK», «Takusl»,
OMpPeAEASIIOLLME HAUMOHAAbHBINA XapakTep. B xoae cpaBHEHMs Ka3axCKMX M TYpeLKMX MOCAOBULL BbIAO
YCTAaHOBAEHO, UTO B OOLMX AAS ABYX HApPOAOB MOCAOBMLAX M MOrOBOPAx COXPAHSAMCb Ha3BaHMS
OAEXAbI «OOPUK» U «TOH», BOCXOASLLME K TIOPKCKMM BPEMEHAaM, B BUAE KYAbTYPHOro koaa. OAHaKo
BUMAHO, UTO Takue OAEXAbI, KaK «pec», «Kypk», «aba», «3AbOMCE» M UX Ha3BaHWs, OTpakawoliue
HaLMOHaAbHbIE 0COBEHHOCTU TYpEeLKOro HAapOAd, HaUMHAIOT (DOPMMPOBATLCS KaK KYAbTYPHbIA KOA.
Bo3HMKHOBEHME Mpouecca 3ameHbl TIOPKCKMX KYAbTYPHbIX KOAOB, TakMX KakK «DOPUK», «TOH», Ha
3aMMCTBOBaHHbIe M3 apabCcKoro $i3bika, ObIAO OTMEUYEHO ABYMSI OCHOBHbIMM (hakTOpamu: MpoLECCoM
aaanTaLuMm K OKpy>KaloLLen cpeAe U 3bIKOBOM, KYAbTYPHOM MHTerpawmein COCeAHMUX CTPaH.

PackpbiThe AMcKypca, CBSI3aHHOMO C Ha3BaHWMSMM OAEXKAbI B Ka3aXCKMX M TYpPeLKMX MOCAOBMLAX,
CNoco6CTBYET BbISIBAEHMIO HaMpaBAEHWI, COAEPIKAHWUS S3bIKOBOM M MEHTAAbHOM TpaHcgopmalmu,
orpeAeAsieT akTyaAbHOCTb paboThl.

KAtoueBble cAOBa: Ha3BaHMS HALMOHAABHBIX OAEXA, Ka3axXckasi MOCAOBULLA, TypeLKasi MOCAOBULL,
AMCKYPC, MHTEpNpeTaums, KyAbTYpHasi KOHCTaHTA.

Introduction

If proverbs are an expression of people’s
attitude to the world, world view, experience,
and philosophy engraved in words, clothes are a
discourse that defines, shows, and displays the main
trends of the nation’s existence. «Proverbs [are]
concise traditional statements of apparent truths with
currency among the people. More elaborately stated,
proverbs are short, generally known sentences of
the folk that contain wisdom, truths, morals, and
traditional views in a metaphorical, fixed, and
memorizable form and that are handed down from
generation to generation» (Mieder 2004:21) . The
meaning of proverbs is closely related to the cultural
and social context, because «... proverbs are cultural
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linguistic products, created and used in social
situations for social purposes» (Honeks, 1997:31).
Names of national clothes, which are a component
of proverbs, are cultural constants in terms of
national culture with their symbolic meaning and
the discourse created on the basis of it. From the
set of cultural constants, each people’s view of the
world is created: “The complex of cultural constants
is also a “prism” through which a person looks at
the world in which he should act; the main para-
digms that determine the possibility and conditions
of a person’s action in the world, around which the
whole structure of being is built in his conscious-
ness.” (Zebrauskas 2006:20).

As a component of proverbs, clothing has the
ability to express national spiritual features of cultu-
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re by creating an image of the material world: “Ima-
ges of clothing in proverbs become a vivid form of
expression of key ideas of culture, act as capacitors
of formed ethical, social and other values” (Kovsho-
va 2017 :67)

A comparative study of the cultural features of
the Kazakh and Turkish ethnic groups, which be-
long to the Turkic peoples, allows determining the
influence of the environment, lifestyle on the natio-
nal religion, language and identity, determining the
course of the formation of the cultural and linguis-
tic view of the world, and guiding the direction of
development. It is known that although the bottom
is the same, there have been polar changes in the
way of life of the two nations: while the Turks, in
accordance with the local nature, have engaged in
sedentary agriculture, the Kazakh people have pre-
served the nomadic way of life. Kazakh people live
among Turkic-speaking peoples in their homeland,
Turks experienced the process of adapting to a new
environment with completely different language and
culture. According to the conclusion that “Almost
all historical changes in the human mind, with the
development of culture and the growth of knowl-
edge and understanding are reflected in the lexical
system of the language.” (Omarbekova, 2022:141),
by comparing the proverbs with the names of
clothes in the components of these two nations, the
way of life and language, language problems re-
lated to anthropological linguistics such as relation-
ship can be clarified. How changes in life affect the
language, considering the relationship between the
cultural image of the world and the linguistic image
in the era of globalization, when cultural boundar-
ies are beginning to disappear, is very relevant in
terms of ethnolinguistics. In the era of technology,
the national nature of world recognition will remain
or uniformity will take place, and the language and
clothing elements that distinguish our culture will
become archaic.In this regard, determining the dis-
course related to the names of clothes in Kazakh and
Turkish proverbs, which have a common genesis,
gives an opportunity to recognize the direction and
content of linguistic and linguistic transformation,
and establishes the relevance of the work.

Proverbs spread orally, as well-known figurative
vocabulary and text created with a certain rhythm
and melody, are considered the world of folklore
(Gabdullin) and the treasure of national worldview
(Kaidar). Proverbs reveal the essence of the dis-
course and set the direction of interpretation in the
process of expressing human thoughts and attitudes:
“Proverbs are also considered as keys to deeper lev-
els of thought. They carry a lot of associated ideas

embedded on complex schemata, configurations of
intertwined ideas. Proverbs plus into modes of re-
lated attitudes and values” (Hogsede 2000:141).
However, in the content of proverbs, attitudes and
rules regulating conduct, behavior, guidelines for
relations in society, indicators of moral qualities,
conclusions based on life experience are reflected
(Katsyuba 2013:53), the functions of determining
cultural values prevail. The purpose of the article is
to show the reasons for the similarities and differ-
ences in the process of determining the meaning and
discourse, comparing the names of clothing found
in Kazakh and Turkish proverbs. In order to realize
this goal, the following tasks are performed: 1) prov-
erbs with names of Kazakh and Turkish clothing are
typed, their content is analyzed, and the discourse of
clothing within the context of the proverb is deter-
mined; 2) if there is variation in clothing, identify-
ing the similarities and differences, the reason for it
is analyzed from a linguistic and cultural point of
view. In this context, the object of the work is the
proverbs with a component of Kazakh and Turkish
clothing, and the subject is the meaning of clothing
lexicon in these proverbs, the process of information
related to the names of national clothing.

Materials and methods

Nowadays, proverbs are divided into individual
topics, regarding the concept, comprehension con-
sidered as a text defining cultural values in the con-
text of the world of folklore. Reviewing research
works related to proverbs, G.Omarbekova, clarify-
ing their directions and aspects, proposes the con-
clusion that “Proverbs as a ready-made language
code that includes a spiritual worldview is a basis
for presenting the conceptual categories of Kazakh
existence” (2022). In our opinion, the proverbs of
each nation reveal the identity of that nation. There-
fore, comprehensive study of proverbs is always rel-
evant. In the process of considering the philological,
philosophical, cognitive, cultural, historical aspects
of proverbs, it becomes clear that the discourse value
of each of their components is extensive. Research
works which compare Kazakh proverbs with other
languages (Azamat Sh., Nabi L.) and with Turkish
proverbs (Temenova G., Sabasova G.A., Elubay A.,
Pangereev A.Sh., Sarsek N) are in progress. Their
results are reflected in the field of ethnolinguistics.
In this context, individual consideration of proverbs
with the names of clothes and comparative study of
Kazakh and Turkish paremies will certainly help to
recognize the peculiarities of the formation of na-
tional identities.
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The article uses such research methods as cul-
tural-contextual, comparative, semantic analysis,
discursive analysis involving the interpretation of
the meaning of proverbs, frame analysis. The theo-
retical basis of the work was the works of domestic
and foreign scientists devoted to the study of cul-
tural constants and concepts (Mankeeva, Kaidar,
Maslova). The study was conducted on the mate-
rial of Kazakh collections of proverbs (Kazaktyn
Magqgal Matelderi compiled by O. Tirmanzhanov,
K, Ahmetbekuly, Mirdin Ogy. Tandamaly Magal
Matelder. compiled by M. Ospan,) and Turkish
proverbs (Cobanoglu Ozkul, Tiirk Diinyas1 Ortak
Atasozleri Sozliigii , Tiirk Dil Kurumu Atasozleri ve
Deyimler Sozliigli, Omer Asim Aksoy Atasdzleri ve
deyimler sozligi).

Results and discussion

As a part of oral literature, proverbs and national
clothes are indicators that determine the individual
formation of a people as an ethnos. If “names of
clothes belonging to the collection of household
vocabulary are a special informative unit that can
describe the world image” (Dalabaeva 2014:149),
proverbs establish the relationship between man and
the world as a unit of code that provides information
on the basic rules of life. Both proverbs and clothing
mainly convey information with context. In order to
understand and accept this context, it is necessary
to know the spiritual knowledge of the nation. If the
name of clothing is found in proverbs, the meaning
of this clothing is connected with spirituality rather
than the material world and becomes a cultural code.

The use of clothing names in Kazakh proverbs
can be grouped as follows:

1) Since clothes belong to the material world,
they can be seen and touched. That is why abstract
concepts such as “respect”, “bad-good”, “coop-
eration” are used in parallel with the attributes of
clothes, making the meaning of the proverb under-
standable. Therefore, clothing plays a visual role in
the realization of educational and guiding functions
of proverbs to follow the rules related to moral rela-
tions in society. For example:

Etigin zhaman bolsa, ajagyndy qazhajdy,
(KMM 2004: 46)
Zholdasyn zhaman bolsa, zhanyndy qazhajdy.

As bad as an uncomfortable shoe, so is a bad

friend. The proverb was able to classify the dam-
age of a bad friend and show it by equating it to
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the physical damage of a bad shoe, without specify-
ing the damage it does to friendship and moral rela-
tions, without describing the actions that eat away
the soul. Bad boots can’t be repaired and re-stitched,
every time you wear them, your feet will hurt. You
can get rid of such physical pain only by giving up
the boots. From this, the result of the relationship
with a bad friend is determined. The discourse of the
boot is marked by its “bad” character.

Kenesti el azbas,/ Ken pishilgen ton tozbas»
«Ker (tigilgen) ton tozbas/ Kenesilgen is buzilmas
(KMM 2004: 73) »There is an old version of the
proverb: “A wide (tailored) ton does not wear out /
A well-planned action does not tear”. There are sev-
eral versions of these proverbs:

Kenesip pishken ton Kelte bolmas
(KMM 2004: 234) (Ospan 2004: 235)

Kenesip pishken beshpentte Kemdik bolmas
(KMM 2004: 228)

The interpretation of these proverbs is one: if
you do something, consult with people who know
it, the result of what you do in consultation will be
positive. The advice of many will prevent you from
making mistakes. Since Kazakh culture is collective,
solving problems through cooperation, togetherness
and consultation protects against disintegration and
delusion. The life of a clan, tribe, people is based
on organization and unity, therefore, undermining
these values leads to the destruction of the people.
The tone, the narrowness of the beshpent and the ab-
sence depend on the skill of the tailor. However, on
the basis of the long-wearing discourse of outerwear
such as ton and beshpents, the advice and experi-
ence of people who have worn many tons is given
importance. By using the name of clothing, we un-
derstand the meaning of the concept of “discussion”
as asking for advice from experienced, qualified
people and sharing experience. Intergenerational
communication, cooperation between the previous
and subsequent generations will be a guarantee of
unity.

The next proverb also mentions the relation-
ship between brothers and sisters, but it is necessary
to take into account the qualitative function of the
character of each generation in determining their
place in society, rather than putting them on a uni-
form scale of young and old:

Azinagan ayazda
Shapanignan ton artiq.
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Shala oqigan sabazdan
Kopti tuygen kone artiq. (KMM 2004: 218)

If we compare a shapan and a ton, everyone
who lives in a cold region knows that only a fon
can protect against extreme cold. No matter how
stylish and light the shapan is, the advantage of it
is limited. As the wearing of a shapan in the winter
is harmful to health, in this regard, the future of
young people with shallow knowledge is also lim-
ited. Just as it is a fact that people wearing shapans
get cold and frozen in severe winters, so is the harm
caused to the future of the people by “educated”
young people. If a shapan has a limited lifespan,
the less preliterate people also has a limited future.
By paying attention to the situation in which a ton
is better than a shapan, the proverb shows that the
less pre-literate people are much inferior to the
elderly who can think and make certain decisions
based on their own experience. In the proverb, the
word “old”(kone), is synonymous with words such
as «qarty, «kéri», «shal». However, he used the
word “old” in order to draw attention to the fact
that the vocabulary of “ton” is a cultural code. The
parallel use of “ton” and “old” shows that the Ka-
zakh cultural value is respect for the wisdom of the
elderly. There is a comparative discourse of “good-
bad” relationship between shapan and ton.

The Kazakh people have determined the value
of clothes depending on the function and produc-
tion technology. For example, the “ishik” was made
from valuable animal skins. That’s why it cost high.
In this proverb, based on the material value of “sha-
pan” and “ishik”, the meaning of the relationship as-
sociated with the concepts of “friend” and “enemy”
is determined.:

Dosina shapan kiygizsen, Ishik kiygizdi deydi.
Qasina ishik kiygizsen, Shapan kiygizdi deydi.
(KMM 2004: 202)

A friend hides your bad and supports your good.
No matter how much good you do to enemy, they
will not appreciate your good intentions. Conside-
ring “shapan and ishik” in a dichotomous way, the
proverb reveals the secret nature of the concepts of
friendship and enmity.

2) Kazakh proverbs convey meaning through
the use of figurative words. The use of metonymy,
metaphor, and similes can be observed especially
among linguistic tools. Among the names of clothes,
we see that «borik», «tagiya» and «jawlig»are used
in the sense of metonymy:

At satsan, awiligmen aqildas,
Awiliy joq bolsa, borkinmen aqildas.

The expression of the use of “jawlik” in the sen-
se of metonymy in the proverb:

Erdip jagsist Elimen oylasadi.

Ayeldin jagsist Erimen oylasadh.

En bolmasa, Jawligi, jegimen oylasadi.
(KMM 2004: 29)

For a man, a borik represents intelligence as an
attribute of the head, while a woman’s jawlyk refers
to the mind of a human. In two proverbs, headgear
— borik and jawlyk — differentiate men and women
and show that there are two types of mind. The most
interesting thing is that Kazakh women also wear
boriks, but in proverbs it is clearly seen that boriks
are typical clothes for men. At the same time, you
cannot replace the borik with other headgear such
as “taqiya” or “qalpak” in the image of intelligence.
If we exchange the word as a “ discuss with your
taqiya” or “discuss with a qalpak” in the image of
prudent thought and common sense, the Kazakh dis-
course of the proverb would be broken. It can also
be seen from these proverbs that the Borik headdress
symbolizes the wise person who cares about the
country, the hero who defends the country’s honor:

Boriktinin namisi bir (KMM 2004: 16)

Measuring the relationship in society with re-
spect for the people who wear a “Borik” seems to
justify their high status. Even if the status of those
who wear boriks is reduced, it shows that there is
a traditional disruption and problem in the normal
relationship in the Kazakh society.

Beypil awizga — Borikti bas siyadi.
(KMM 2004: 181)

As borik “takiya” is also an attribute associated
with the human head. However, borik means “mind,
consciousness, ”, and takiya means “destiny”, and is
used as a metonym, saying that in this life a person
will face many difficulties according to his destiny:

Taqiyal1 bas talaydi koredi. (KMM 2004: 177)

Although it is logical to replace the word “taqi-
ya” with the vocabulary of “borik™ in this proverb,
it does not belong to the Kazakh worldview. Since
“person with borik” has the concept of being a cit-
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izen of the country, his fate is connected with the
fate of the people: he leads the country, lives for the
sake of the people, has a country that supports him,
and his clan stands behind him. Therefore, the life
of a man with a borik is marked by stability. And
“taqiya” is an attribute of an ordinary man, a man
with a turban can live in different situations, take
care of his own head and live in different situations.
Although he is a countryman, his rank is much low-
er than that of a burik. However, even an ordinary
person is worthy of his work, and if he has a strong
profession, he has his place in society

Tagiyam jaman bolsa da,
Tayagim jagsy (KMM 2004:117)

Although the name of the garment is not
mentioned in this proverb, it can be seen that the
information related to the borik, not any headgear:

Beybas balaga kule garasarn
Bas kiyimindi ala gashady (KMM 2004:162)

In general, it seems that “headwear” is used as
a hyperonym in connection with the word “beybas”
in the first clause of the proverb: beybas — head is
in a dichotomous relationship. A child without a
mind, that is, without consciousness, with little
intelligence, does not understand the meaning
of good relationship and cannot establish proper
relationship. The literal meaning of this proverb,
however, is that “beybas” is used in the sense of
being uneducated, and it means that uneducated
generation will harm the society and national
relations.

It can be seen that in addition to headwear, “ton”
clothing is often used as a metonymy. Since the
etymology of the word “ton” is “clothes”, it is used
as a hyponym and a hyperonym:

Qamysty gatty ustamasar)

Qolyndy kesedi

Jamandy qatty ustamasan

Tonindy sheshedy (KMM 2004:273)

In this proverb, “ton” clothes, due to the context
of the word “bad”, represent the negative actions of
“an ill-educated, inexperienced person”. Therefore,
“take out the tone” is a metonymy and gives the
discourse “to disgrace, to embarrass”.

Louise O. Vasvari (2011: 3), relying on
Krickman, noted that proverbs have semantic
uncertainty due to three factors: heterosituation,
polyfunctionality and polysemantics. Proverbs also
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have a triple affiliation belonging to vocabulary,
phraseology and discourse.

The following proverb can be cited for this
comment:

Ata korgen oq jonar
Ana korgen ton pisher (KMM 2004:98)

The discourse of the proverb can be understood
in three ways in relation to the denotational and
connotative meaning of the word “ton” and in terms
of metonymy:

First of all, due to the denotative meaning,
a girl should learn the skill to be able to sew
clothes , to perform the functions of all women
as a mother in the connotative meaning, and
to be a wise girl who has been brought up by
“mother” through metonymy. In this proverb,
the word “mother” defines the discourse of the
vocabulary “ton”. We will see that depending
on these several semantic values, different
interpretations can be made for each situation.
“Cultural connotation is the most general
interpretation of the denotative or figuratively
motivated, quasi-denotative aspects of meaning
in terms of culture” (Telia 1996: 214)

If we use this proverb literally, the discourse of
the word “ton” is limited with the denotation:

Arkim oz boyina qarap ton pishedi
(KMM 2004:177)

However, the proverb is not limited to one
interpretation: Everyone lives (acts) according
to his situation (possibility). Interpretation arises
depending on the situation of using a proverb:
“Proverbs indicate cultural values that we hold,
they define human experience and tell us now how
to react to situations” (Holland&Quinn, 1997).
Here, the discourse of the word “ton” is defined as
a predicate. The predicate “pishu” also defines the
discourse of the word “dress” in this proverb:

Kolenkege qarap
Koylek pishpes bolar (KMM 2004:230)

The interpretation that “it is impossible to make
a decision and give an opinion without going to the
bottom of every case” changes the discourse of the
“dress” in every situation. In these two proverbs,
the names of clothes form an image based on the
predicate.

Kazakh proverbs use metonymies related to the
material basis of clothing:
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Agash korki japyraq
Adam korki shuperek (KMM 2004:200)

Jagsy sozindy siylar
Jaman bozindi syilar (KMM 2004:276)

Although “cloth” and “boz” represent clothes
and do not indicate the actual name of clothes, it is
critisized that the beauty of a person is in clothes
and that some value the wealth reflected in clothes
rather than human dignity. As you can see, “boz”
is not a valuable fabric, it is mainly used for daily
household clothes. In this proverb it accuses the evil
for trampling human qualities and worshiping to the
world so much that he puts the cheap material world
above the spiritual world. If the discourse of the
word “cloth” is determined by appearance, fashion,
“boz” gives information related to wealth and the
world.

Metaphors are used in the representation of
abstract concepts from linguistic tools:

Aqyl tozbaytin ton
Bilim tausilmaytin ken (KMM 2004:238)

Uyat jurgen jerde

Abyroi togilmeydi

Abyroi bar jerde

Ar shapan sogilmeydi (KMM 2004:162)

Syntactically, a proverb consists of two parts,
one part contains generally known information
(theme), and the second part (rheme) is based on
the same information in the material and serves as
the basis of interpretations related to the state of the
proverb. It can be seen that the interpretation of the
proverb that arose in connection with the state is
a generator in creating an image. That is why the
interpretation and the image transform according to
the situation.

3) According to the function of authority and
status indicators, clothing is used to determine a per-
son’s place in society:

Bori awlaytyn jigit

Boriginen belgili

Jaw alatyn jigit

Seriginen belgili (KMM 2004:39)

Borik not only shows the place of a person in so-
ciety, but also indicates that his social rank is higher
than others, both spiritually and physically. There-
fore, in Kazakh, “wearing a borik” means achieving
material success, having a career-rank.

However, “borik” has value only in terms of
material success, success is mainly determined by
human qualities and intelligence:

Bas boriktin qalyby (KMM 2004:173)
Boriksiz bas bolmas

A person’s place in society is not defined by ca-
reer or status, honor should be given not to career,
but to a person who deserves it. After all, the mean-
ing of career and status is recognized only if a per-
son is able to bear career responsibilities:

Qalpaqtyn qapysy joq
Kiyetin basty ait (KMM 2004:391)

However, in life, there are people who use
clothes to make themselves look good, to realize
their status. Clothing, as a marker of a person’s ex-
ternal appearance, is likely to be in harmony with
his inner world, or probably in dichotomous rela-
tionship opposite to it. Kazakhs condemn the ap-
pearance of inconsistency, and they know that a per-
son should determine his place in society not by his
career, but by his personality.

Jawlyk kiygennin bari qatyn emes
Borik kiygennin bari batyr emes
(KMM 2004:28)

Therefore, in these proverbs, “borik” (some-
times tumak, kalpak) is defined by the discourse of
career, prestige, honor.

4) Proverbs include the conditions, rules, and
advice for living in society as a result of people’s
life experience. The rules and instructions in prov-
erbs are reflected in the definition of cultural values.
Since cultural values are related to the relationship,
in order to show this relationship, parallel reasoning
with the attributes belonging to clothes took place:

Tonnyr janasy jaqsy
Dostyn eskisi jagsy (KMM 2004:200)

“Ton” is not a cultural value, it is a material
world necessary for human existence. And friend-
ship is a cultural value. Through the antonym “old-
new”, it shows that cultural value is tested by time.

Tanygan jerde on siyly
Tanimagan jerde ton siyly (KMM 2004:70)

Human relations begin with acquaintance. We
can judge a person we don’t know only by looking
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at the outside. «Ton» has a discourse that determines
the well-being of a person, which is reflected in the
appearance.

Kiygen ton eskirer
Kiydirgenin eskirmes (KMM 2004:313)

In this proverb, material things are transitory
and impermanent as a fact, and respect, which is a
manifestation of cultural values, establishes the sta-
bility of human relations.

In proverbs, «tony» is both a hyperonym and a
hyponym, and is used in its real meaning. On the ba-
sis of the «new, good, old» characteristics of “ton”,
the meaning of cultural values such as «friendship,
familiarity, respect» has been revealed.

Aty tony say kisi

Jiyin toyga barysar

Uli-kyzy bar kisi

Qudalyqqa barysar (KMM 2004:166)

In Kazakh, being wealthy, rich, and wealthy
is welcomed and given as an indicator of it by the
phrase “at-tony”. For example: “Aty-tony bar kiside
Aziretali kushi bar (KMM 2004:182)”, but the real
value in this life is the continuity of generations.
For a Kazakh, having a son or daughter and seeing
their happiness and fun is the meaning of life. The
proverb seems to give facts taken from life, but it
is shown that spiritual and human relations are su-
perior to the material world. The idea of proverbs
is most clearly conveyed by contrasting clothes be-
longing to the material world with moral relations.
At the same time, it can be seen that the names of
clothes turn from a nomination into a concept within
proverbs.

The similarity of Turkish proverbs with the
name of clothing with Kazakh proverbs shows that
they have the same origin: “The inter-linguistic vari-
ation of proverbs is not only a linguistic phenom-
enon, but also a clear tradition of the spiritual and
cultural commonality and customs, worldview, and
mental closeness of the related peoples who speak
the same language. (Kaidar, 2004: 126). Therefore,
common proverbs of Kazakhs and Turks are a natu-
ral phenomenon:

Kazakh Turkish
Bas aman bolsa, Bas sag olursa bork ¢ok
Boric tabylady (KMM bulunur(Aksoy 1993: 84)
2004:144)
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However, there is a difference in terms of lexical
components in proverbs common to Turks and
Kazakhs:

Kazakh Turkish
Kiygen ton eskirir, Gi}{digin eskir, gi}/dirdigin
Kiydirgenin eskimés eskimez (Cobanoglu 2004:
275)

In the Kazakh proverb analyzed above, «kigen
ton» is the name of clothing. And in the Turkish
proverb «Giydigin (wearing)» the name of clothes
is not given by pronoun. There is a way is seen to
avoid using the word “ton” in a Turkish proverb. In
both Kazakh and Turkish languages, we see that the
ancient Turkic word “ton” — “clothes” — began to
lose its meaning, and was used only in the mean-
ing “winter clothes made of skin” from hyperonym
to hyponym. If this is relevant in Kazakh, in Turks
living in a warm climate, fur has started to leave the
clothing asset. Since this proverb is related to cul-
tural value, replacing the long-wearing “ton” with
other clothes leads to the limitation of the time of
respect, the name of the clothes is not mentioned,
and the place of the vocabulary of “ton” is preserved
with the discourse “any clothes™.

Although the Kazakh proverb “bas jaryl-
sa — borik ishinde, / qol synsa jen ishinde (KMM
2004:16/105)” is preserved in the same state in the
Turks, in the second version the process of replac-
ing Turkish words is observed: Bas kirilir (yarilir)
fes (bork) igcinde kol kirilir yen (kiirk) iginde (Aksoy
1993: 31).

The proverb advises that you should not reveal
the negative issues that are happening in the family
and relatives. This interpretation is the same in the
proverbs of both nations. The thesis related to the
worldview characteristic of collective culture is pre-
served in both nations. However, the Turkish prov-
erb appears in two versions: the first version is the
same as the Kazakh version (if the head is cracked,
in the borik, if the arm is broken, in the sleeve). In
the second version, the name ,,borik* was replaced
by a,,fes* headdress, and the sleeve was replaced by
a ,.kurk* (an outer garment similar to a tunic with
animal skin fur sewn on the outside).

The reason for these changes is that the climate
in which the Turks live has gradually removed the
“borik” from use, and the “fes” has taken its place.
The origin of the ,,Fes headdress is associated with
the city of Fes in Morocco (Tezcan 1995: 416).
However, since 1860, as a result of Tanzimat re-



A K. Akhmetbekova et al.

forms, the “fes” headdress has become a national
symbol of the Turks.

If we pay attention to the technology and func-
tion of making a fes, it is made of felt, and its shape
resembles a Turkish headwear. The difference from
the turban is that the upper part is higher. This Mus-
lim turban was convenient to wrap around the fes.
In addition, fes is a comfortable headdress for Turks
living in warm climates.

In the proverb turning of the sleeve into a jacket
is caused by logic. In the place where our Turkic an-
cestors settled, the concept of “sleeve” was mainly
a part of thick clothing such as ton, shapan, shek-
pen. And it is impossible to hide a broken arm in the
sleeve of light clothes adapted to a warm climate.
Therefore, instead of the word “sleeve” in the Turk-
ish proverb, kurk is used , which is worn as a thick
garment.

We can cite as an example the use of the Ka-
zakh proverb «Erdi kebenek ishinde tany» (Ospan
2004:45) in Turks in two versions: “Kepenek altinda
er yatar (Aksoy 1993: 163) ,,/ ,,Aba altinda er yatar*
The word “kebenek” in the Kazakh language is
known as “kepenek” in Turks. However, we can see
that the clothing name “aba” has begun to take its
place. Aba — (Arabic) men’s swing clothing in the
Middle East: a long coat made of camel hair with
holes for the arms. It is typical for Bedouin clothes,
it also serves as a bed and a bag (Andreeva 1997).

Kebenek and aba are similar in shape and func-
tion, the difference is that the kebenek is sewn from
felt, and the aba is woven from camel wool. The

meaning, semantic structure of the proverb is the
same in Kazakh and Turkish: a man should be rec-
ognized and evaluated not by his clothes, but by his
deeds. From this, it can be seen that since felt was
not used in Turks, the “aba” clothing, which per-
formed the same function, displaced the “kebenek”
from both everyday life and language use. After the
“Aba” clothing became more suitable for the needs
of the Turks, its use expanded:

Kazakh Turkish
El-jurttyn qadirin
Is tuskende bilersin Abanin kadri

Sary tonnyn qadirin
Qys tuskende bilersin (KMM 2004:72)

Etik qadirin qys tuskende bilersin
(KMM 2004:45)

yagmurda bilinir
(Aksoy 1993: 48)

The meaning of these proverbs is: each thing
has its own function and need. The value of each
thing and relationship is evaluated by its necessity.
However, if Kazakhs prepare for winter, Turks
prepare for rainfall due to climatic conditions. In
Kazakh, there is a garment called «shekpen» made
of camel fur for wearing in the rain. Therefore, the
question arises why the Turks did not use the name
of clothing “shekpen” instead of “aba” in the proverb.

Mainly in Turkish proverbs, we can see that ob-
solete Turkish clothing names have been replaced
by Arabic clothing names. For example, in com-
mon proverbs of the Kazakh and Turkish peoples,
the word “ton” is replaced by the word “elbise” in
Turkish:

Kazakh

Turkish

Kenes kilan el azbas, keninen pishken fon tozbas
(Cobanoglu 2004: 273)

Genis elbise yipranmaz, danigikl bilgi bozulmaz
(Cobanoglu 2004: 273)

At minbegen at minse. Shaba shaba oltirer

At binmeyen at binse, vura vura oldiiriir,

Torqa tonyn kiyip bar (KMM 2004:172)

22 Ton kiymegen ton kiyse qaga qaga tozdyrar elbise giymeyen elbise giyse silke silke tozdurur
(KMM 2004:98) (Cobanoglu 2004: 98)
33 Toyga barsan toyip bar Diigiine gitsen doyup git, yeni elbiseni giyip git

(Cobanoglu 2004: 233)

The word «Elbise» is the plural form of the
Arabic word yu—id — «clothing» — d__ull. «Ton»
means «clothing» in the old Turkic language.
Kazakhs sometimes take this word as a name for
winter clothes, and sometimes use it in the sense of
general clothes. 2" proverb in the table, the appear-
ance of the word “ton” with the predicate “knock\
beat” refers to the name of winter clothing, while in
proverb 3, the characteristic of “ton” (name of ex-

pensive silk ) indicats that it is used as a hyperonym.
The Turks replaced the word “ton” with the exact
equivalent of the Arabic word “clothes” according
to its original meaning.

In Turks, the use of “elbise” instead of “ton”
and “aba” instead of “kebenek” is the result of lin-
guistic integration caused by hand-in-hand interac-
tion with the historical and political conditions of
neighboring Arab countries. V. Humbold claims
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that the influence of languages on each other is
twofold: it can be involuntary, when newly formed
languages inherit the character and essence of their
ancestor, or different languages enter into a liv-
ing interaction with each other (1995: 374). For
the Turks, preserving the language of their ances-
tors was synonymous with preserving their iden-
tity, however, due to the close contact with the
Arabic language, taking place of foreign words in
the society was a natural phenomenon. Especially
these words arose from the requirement to live in
the environment. After the clothes used in cold
climates became obsolete, their names began to
be limited in the usage. Undoubtedly, there have
been changes in the technology and forms of na-
tional clothes adapted to the environment. When
these transformations were reflected in clothes,
both the Kazakhs and the Turks did not want to
change the old name, but were interested in giving
a new name: “Both Kazakhs and Turks considered
clothes from a linguistic and cultural perspective,
so they strictly preserved the unity of its produc-
tion technology, name, and function. That is why
the national clothes of the Kazakhs and Turks can
be described as static (Ahmetbekova 2022:86).
Therefore, if the national costume changes even a
little, a new name must be given. Of course, the
source of these names was mostly foreign words.
However “Language, despite all external influenc-
es, preserves its individuality, which is inherent in
its character; “The language reacts to the influence
and allows free use only in terms of its character”
(Humbold 1995: 372), as concluded by V. Hum-
bold, the special national character of the language
in Turks was reflected especially in proverbs.

We can determine the character in the language
by the state of mind and the way of thinking and per-
ception (the difference in the character of languages
is best shown in the state of the spirit and in the way
of thinking and perception (Humboldt 1995: 380).
We know that the spirit of the language is in the use
of words that are a cultural code. In the context of
the cultural code, the worldview of the nation lies
in the discourse of these words. As we mentioned
above, although the Turks put the “borik” headgear
out of use, we can see that it takes place in prov-
erbs: Kiirk¢linun kiirkii olmaz, bork¢linun borkii
olmaz (Aksoy 1993: 174) (translation: a fur coater
will not have a coat, a borkshu will not have a bor-
ik). The interpretation of this proverb is the same as
the Kazakh proverb “a carpenter is not a friend of a
knife”: people who are masters of their work serve
the country and do not consider their own situation.
Turks are masters of sewing fur, but they have little
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need to sew “borik”. Although Turks have many
types of headdresses, such as fes, kavuk, etc., the
use of the name “borik”, the ancestor of headdresses
in the proverb, shows that this word has a spiritual
meaning.

In the proverbs of the Turkish people, “ton” is
used in its original Turkish meaning of “clothes”:
Dogmadik ¢ocuga don bicilmez (Aksoy 1993: 111),
(translation: do not sew clothes for the unborn child).
The meaning of this proverb in terms of denotation
is clear: the result of an unfinished business, still in
the project, unfinished work cannot be predicted.
However, the image given by the proverb is so uni-
versal that the interpretation will undoubtedly arise
in relation to each situation: waiting for the result;
do not rush; careful planning, etc.

Note that instead of the word “don” (ton) the in-
put word “elbise” was not used. Compared to that,
although “don” and “elbise” are synonyms, the hy-
peronymic value of “don” prevails. The word “don”
in relation to a baby means all the clothes necessary
for a person’s life and gives the discourse of “pre-
dicting one’s life, limiting one’s destiny”.

In this proverb, “don” seems to include even
the concept of shoes: Ayaginda donu yok, feslegen
ister (takar) (TDK atasozler sozliigii) (translation:
put basil on the head without shoes). However, here
the word “don” does not mean wearing shoes on
the feet, but in general, not having proper clothes
on. This is related to the discourse that Kazakhs are
rich when they say they have “at-tony”. Therefore,
“don” is a proverb used in the discourse of “hav-
ing, not needing” and referring to the fact that some
people try to exaggerate themselves, regardless of
their circumstances.

From these proverbs, we can see that the dis-
course of the words “borik” and “ton” in the Turkish
language has a national character.

Turks also know that the importance of a per-
son is not in clothes, but in a humanity condition:
Kalip kiyafetle adam olunmaz (Aksoy 1993: 174),
(translation: you don’t become a man even if you
wear clothes). This corresponds to the Kazakh prov-
erb “Not everyone who wears a uniform is a hero.”
This proverb reflects the Turkic worldview, that is,
forming an opinion about a person, accepting his hu-
man nature.

This Turkish way of thinking can also be rec-
ognized in the following proverb: Kuru gayret ¢arik
eskitir (Aksoy 1993: 172), (translated: empty ac-
tion wears out the wheel). Sharik — made of skin,
willow bark, etc the shoe made of cheap materi-
als (KTTC159). The interpretation of this proverb
is close to the Kazakh proverb “Aqymaq bas, eki
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ayaqqa tynym bermes (KMM 2004:382)”. Howev-
er, the underlying meaning of the Turkish proverb
is revealed by the discourse of “sharik”, that is, the
shoes worn by the poor. The Kazakh proverb about
the ball “Uninvited to go to a wedding / Put on your
“sharik” and go to the sheep” (KMM 2004: 166)
defines the meaning of “chasing a party and fun” —
“doing nothing “.

The above-mentioned Turkish proverbs pre-
serve the Turkish worldview and spirit of thinking.
Following proverbs show that a new trend has ap-
peared in the world view of the Turks: Para insana
akil, giyim yliriiylis ogretir (Cobanoglu 2004:406)
(Money teaches a person to a commonsense, cloth-
ing teaches to walk). This proverb shows the result
of the life experience of the Turkish people. A per-
son with money can study and become educated,
and a person who can afford clothes can improve his
appearance. Clothing gives the discourse of “good
life”.

Turkish people have preserved their cultural val-
ues while adapting to a sedentary, urban life. The
most obvious manifestation of being humble and
well-mannered is showing respect to elders and not
arguing. In Turks, nodding and clapping is a sign
of mutual respect between people: Bag sallanmakla
kavuk eskimez (Aksoy 1993:84) (translated: With
nods of the head, the cap (type of headgear) does
not get old). Kavuk- the type of the headgear worn
before the fez (Kocu 1967: 149)

Conclusion
Analyzing the names of clothing found in Ka-

zakh and Turkish proverbs belonging to the Turkic
peoples, identifying their discourse and have been

done describing and analyzing the appearance of
similarities and differences in the national world-
view of the two ethnic groups. In the process of
comparing the interpretations of proverbs contain-
ing the names of the national clothes of the Kazakh
and Turkish ethnic groups, we came up to the fol-
lowing conclusion:

Proverbs related to clothes are more common
among Kazakhs than among Turks. In Kazakh prov-
erbs, the names of national clothes such as “borik”,
“ton”, “shapan”, “jawlyk”, “takiya” are used. In
the proverbs of the Turkish people, in addition to
the Turkish “borik”, “don”, “koylek™ clothes, “el-
bise”, “aba”, “fes”, etc. Arabic words are found.
The reason for this is that the worldview of the Ka-
zakh people is very close to the Turkic worldview
based on preserving the nomadic way of life without
changing the environment in which they live. The
Turkish people adapted their way of life to seden-
tarism depending on the environment and had close
relations with the Arab-Muslim culture based on the
succession of the Ottoman Empire and the Arab Ca-
liphate. As a result of these main factors, national
clothes and their names, which are a cultural code,
began to be withdrawn from use. Names of national
clothes, which are a component of proverbs, are cul-
tural constants in terms of national culture with their
symbolic meaning and the discourse created on the
basis of it. From a set of cultural constants, the own
image of world acceptance in each nation is created.

In Kazakh proverbs, the images created on
the basis of the discourse of the names of national
clothes form the view of the Turkic world. In the
proverbs of the Turkish people, new cultural con-
stants have begun to appear, marking the expression
of their own national identity.
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